This study aims to examine the effect of organizational learning capability on product innovation performance in the manufacturing sector using empirical data. A survey was conducted with 120 firms that were on the list of Top 1000 Firms of Turkey and registered with the Istanbul Chamber of Industry, to examine the relationship between the dimensions of organizational learning capability and the dimensions of product innovation performance. The findings of the study indicate a positive relationship between organizational learning capability and product innovation performance.
Introduction
Recent studies argue that organizational learning is a must for businesses (Garcia-Morales et al. 2007 ) and that it represents a modern approach to management that could solve many problems which businesses encounter (Aydemir, 2000, Santos-Vijande and Alvarez-Gonzalez, 2007) . Organizational learning capability, a closely related concept, has not received the same level of attention given to organizational learning. In the literature on management, organizational learning capability is defined as an organizational capability that makes effective organizational learning possible by managing the process of organizational learning (Gomez et al., 2005) . Innovation is another concept that has received a lot of attention in recent years. Many studies describe innovation as a critical factor for organizational survival in the contemporary world. Studies on innovation usually employ a comprehensive definition that includes innovation in processes, services, structure, and management (Hult et al., 2004) . Product innovation is another type of innovation that allows a more precise measurement. There are many studies establishing the strong positive relationship between innovation and organizational learning (Hurley and Hult, 1998; Damanpour, 1991; Goes and Park, 1997) , but the number of studies examining the relationship between innovation and organizational learning capability is very limited (Alegra and Chiva, 2008) . Focusing on organizational learning capability rather than on organizational learning would contribute to the literature by helping fill this important gap. In addition, most of the existing studies were conducted in Anglo-Saxon countries, with a dearth of studies on developing economies. Within this framework, the present study aims to examine the relationship between organizational learning capability and product innovation performance of manufacturing firms in Turkey, and identify the dimensions of organizational learning capability that affect product innovation performance.
Literature Review

Organizational Learning Capability
Organizational learning and organizational learning capability are treated separately in the relevant literature, with the former being defined as an effort to develop methods for the generation and practical management of organizational knowledge . According to another definition, provided by Argyris, organizational learning takes place when members of an organization identify and correct mistakes in the prevailing behavioral theory of the organization and respond to changes in the internal and external environment, and the new knowledge is recorded in the organizational memory (Sinkula et al., 1997) .
Organizational learning capability, on the other hand, consists of the features that shape the process of organizational learning.
Organizational learning 
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Emerging Markets Journal | P a g e |71 capability refers to the ability of an organization to engage in management activities in line with structures and procedures that support and facilitate learning (Goh, 2003) . According to another definition, organizational learning capability refers to patterns of action that allow an organization to process knowledge and experience, generate new knowledge on the basis of existing knowledge and experience, and store knowledge for later use when the need arises (Garbi, 1998; Ussahawanichakit, 2008 (Argyris and Schön, 1996) and memory and organizational routines (Walsh and Ungson, 1991; Nonaka and Takeuchi, 1995; Prahalad and Hamel, 1994; Prieto and Revilla, 2006) . The second approach, exploration, emphasizes the exploratory nature of organizational learning capability. In this approach, organizational learning is seen as the driving force behind change, flexibility, and innovation (Prieto and Revilla, 2006) . According to this approach, the main organizational capabilities are scanning, problem solving (Simon, 2000) , variety of ideas (Van de Ven and Polley, 1992) , and organizational renewal (Senge, 2007; Barr et al., 1992) .
The first organizational learning capability is the ability of an organization to detect failures and correct them for future action plans. The absence of this capability results in repeated failure and faulty learning (Fiol and Lyles, 1985; Garbi, 1998) . Garvin argues that organizations need to conduct systematic reviews their successes and failures to be able to learn (Lynn et al., 2000) .
Operation and implementation routines are related to organizational routines such as rules, policies, and standard operating procedures concerning knowledge, communication, and coordination systems.
Organizational routines (regular and predictable behaviors implicit in processes and product and service standards) are important avenues for learning to take place (Spicer and Smith, 2006) . For organizational learning to take place, there must be proper mechanisms in place to transfer the acquired knowledge from the individual employee to the team, and from the team to the larger organization (Jerez et al. 2008 ). In addition, operation and implementation routines serve as knowledge stores developed by organizations to respond to structural or frequent problems (Garbi, 1998; Weick, 1991) . They show that the organization has the ability to store, transfer, and remember past experiences, in other words, organizational memory (Huber, 1991; Walsh and Ungson, 1991) . Organizational learning is closely related to past experiences stored in the memory. These records and experiences greatly facilitate employees' access to knowledge (Lynn et al., 2000) . (Garbi, 1998) . The problem solving capability of an organization is also a reflection of its ability to generate new knowledge (Cohen and Levinthal, 1990) .
Problem solving skills allow organizations to interpret new knowledge, and question and re-define existing knowledge (Singh, 2006) .
Scanning refers to the ability of an organization to collect information on its external environment and identify threats and opportunities (Daft and Weick, 1984) . Scanning capability is necessary for the generation of new and appropriate knowledge.
Environmental scanning involves conducting research on customers, competitors, suppliers, and technological trends and regulatory changes affecting the sector. This knowledge is usually acquired through informal means such as individual contacts and social networks, not through formal channels (Hambrick, 1982) . This is done to ensure that the efforts of employees are based on valid knowledge of the internal and external environment of the organization (Singh, 2006) .
This dimension refers to the ability of an organization to create many new ideas and approach issues from different perspectives. This ability distributes new solutions, new perspectives, and new knowledge throughout the organization (Singh, 2006) . It is related to the structural characteristics of the organization (Garbi, 1998) , and involves searching for new solutions to problems using novel methods and procedures (Alegre and Chiva, 2008 (Koffman and Senge, 1993; McGill and Slocum, 1993; Senge, 2007) .
Innovation and Product Innovation
Innovation, the focus of much recent topic in the literature, has been defined in different ways. According to Garcia and Calantone (2002) , innovation refers to change that result in commercial benefit and that is based on new ideas or implementation of existing knowledge in novel ways. Atik (2005) defines innovation as "the process of transforming an idea into a marketable product or service, or into a new or improved method of manufacturing or distribution". The U.S. National
Science Foundation defines innovation as the transformation of knowledge into products, processes, systems, or services (Atik, 2005) . According to another definition provided by Amabile et al. (1996) , innovation is the successful implementation of creative ideas in an organization. Thompson defines innovation as the production, adoption, and implementation of new ideas, processes, products, and services (Yeung et al., 2007; Oskarsson, 2003) . Finally, Schumpeter defines innovation as the use of inventions to create new commercial products or services. According to Schumpeter, innovation is a driving force behind the creation of demand for goods and services (Kirchhoff, 1994) . In addition to the definitions of the concept of innovation, there are also a number of classifications in the literature. The two most commonly used classifications are based on the degree (radical or gradual) and focus (product or process) of innovation (Güleş and Bülbül, 2004) . Atik (2005) (Alegre and Chiva, 2008) . This study measures innovation performance using a metric that combines both aspects.
The Relationship between Organizational
Learning Capability and Product Innovation
Performance
As mentioned above, organizational learning capability involves the generation and use of new knowledge that improves organizational performance.
Learning is key for speed and flexibility in the process of product development, and systematic learning on the basis of past experiences is critical in the first stages of product development process (Nederhof et al., 2002 ). An organization that is capable of generating new knowledge and integrating it with existing knowledge using different methods is expected to perform well in terms of product innovation and manufacturing process. In addition, the process of developing new products requires continuous organizational renewal . In this context, learning capability is seen as a key factor for an organization to innovate (Jerez, 2005; Alegre and Chiva, 2008; Sinkula et al. 1997; Calantone et al. 2002) . A learning-focused company would have the knowledge and skills to understand and meet customer needs, to better analyze rivals' strengths and weaknesses, and to be more effective in drawing lessons from failures and successes. Such companies would also be more effective in making innovation compared to their competitors, and make more innovations (Garcia-Morales et al. 2007 ).
There are other studies in the literature examining the relationship between organizational learning capability and product innovation performance. Lynn et al. (1999) , for example, found that higher levels of organizational learning were associated with higher levels of success in product development. In other words, an increase in organizational learning capability is accompanied by a parallel increase in innovation capability (Hsu and Fang, 2008; Ussahawanitchakit, 2008; Akgün et al. 2007; Phromket and Ussahawanicthakit, 2009 
Analysis of Findings
In terms of the demographics of participants, most executives who participated in the study were heads of human resources or R&D, followed by general managers and board members. A great majority of the participants had 5 to 15 years of management experience.
Most firms who participated in the study were active in their sector for at least 15 years, and had more than 250
employees. Almost all of the firms who participated in the study had a formal R&D department, and more than half cooperated with a technology development institute such as TEKMER (Technology Development Center), Table 3 shows that there is a strong relationship between innovation efficiency and innovation efficacy. Table 4 Table 5 reports the results of the multiple regression analysis conducted to examine the relationship between dimensions of organizational learning capability and innovation efficacy; that is to say, the level of innovation success, in more detail. The table shows 
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Discussion and Conclusions
This study focused on an interesting topic in the literature: The relationship between organizational learning capability, and a performance indicator affected by this capability, namely, product innovation performance. The findings of the study have implications both for the specific literature and for practitioners.
Overall, it was found that most firms who participated in the study possessed organizational learning capability. conducted on developing countries Cohen and Levinthal, 1990; Hsu and Fang, 2008) .
The sample of firms examined in this study is representative of manufacturing companies in a developing economy, adding to the significance of the study. For businesses operating in developing economies, possessing organizational learning capability is considered to be a must to be able to respond to changes in the environment in a timely and effective manner (Çömlek et al. 2012; Dekoulou and Trivallas, 2015; Vargas, 2015) , indicating that further studies on this topic, to be conducted in developing economies, would be highly valuable. A notable finding of the study was that continuous renewal, one of the dimensions of organizational learning capability, did not have a significant effect on product innovation performance.
This may be attributed to certain deficiencies in the organizational structure and mode of operation of the companies. As Koç and Ceylan (2007) argue, Turkish 
Limitations of the Study
A standard questionnaire form was used to collect the data in this study, and attitude scales were used to measure firms' organizational learning capability and product innovation performance. Executives' responses to the items in the questionnaire may have been affected by their current statuses, value judgments, beliefs, or expectations. In addition, this study examined the relationship between variables using a sample that consisted of large companies, and the relationship may not be the same in the case of SMEs (small and medium enterprises). 
Future Research
